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The Teaching Moment  

Verbal Guidance on the Waterways – Enhancing the Teachable Moment 
NASBLA brochures increase message effectiveness   
 
Often with children, we use pictures or other tangible items to help them visualize something 
they need to learn. A child may not understand that 10+10=20, but when you hand them 10 
dollar bills and they put them with the 10 they already have, their math skills seem to quickly 
improve.   
 
Having something to look at and hold often helps us to remember and to comprehend. 
 
According to the U.S. Department of Labor, “Studies suggest that three days after an event, 
people retain 10% of what they heard from an oral presentation, 35% from a visual presentation, 
and 65% from a visual and oral presentation.” ("Presenting Effective Presentations with Visual 
Aids" May 1996 OSHA Occupational Safety & Health Administration U.S. Department of 
Labor) 
 
Boating enforcement officers quite frequently have opportunities for “teachable moments.”  
 
Scenario: You make a boating safety stop and after further inspection realize that the situation 

does not rise to the level of a citation. However, you notice some changes that could 
make the boat operator and the passengers safer. Maybe the operator was paying more 
attention to a smartphone than to operating the boat (operator inattention), or there 
were the correct number of life jackets but they were stored under a seat in the back of 
the boat and not readily accessible. These are teachable moments. A little verbal 
guidance is given to help the operator remember to practice safe boating. 

 
Was the stop effective? The Labor Department studies say only 10% will remember what you 
said. That’s right: Only one in 10 citation-free, verbal guidance stops will have any impact on the 
boater’s behavior.

 

 That’s a very low success rate. A baseball player who only bats .100 isn’t 
going to win the batting title or even be of much help to his team.  

What good is the message if it’s not remembered? If we really want to enhance safety on the 
nation’s waterways, we must have solid messaging and we must do all we can to ensure that 
boaters retain the message and put it into practice. 
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The National Association of State Boating Law Administrators (NASBLA) wants to help you 
raise that batting average to .650 – an average like that would not only win the batting title but 
also put you in the record books! 
 
NASBLA’s Law Enforcement Techniques Subcommittee encourages officers nationwide to visit 
their website at http://www.nasbla.org/enforcement and download the three safe boating 
brochures (Big 3, Gamble with Your Life, Obey or Pay). You can add your agency logo (brand), 
print, and distribute these during your “teachable moment” encounters. 
 
In the scenario above, by giving verbal guidance AND

 

 handing the operator the Big 3 brochure, 
you elevate your message from just an oral presentation to a visual and oral presentation, 
launching the potential effectiveness from 10% to 65%! 

The brochures are free and we want agencies to get distribute them. Currently, only a few states 
are taking advantage of the opportunity so far, NASBLA has picked up the tab on the art and 
design work, so take ownership of the messaging, put your agency logo on them, and let’s 
improve our safety numbers nationwide. 
 
Why pass up free brochures, branded as your own, that make your boating safety messages more 
effective? Take advantage of it! 
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